Marketing the Caribbean in the Digital Age

eMail Marketing & ePostcards
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Agenda

» Create and implement an effective permission-based email marketing
campaign

 Develop high resolution online marketing collateral that drive your brand
and visibility

» Create memorable interactive campaigns that create buzz and grow your
reputation




eMail Marketing Strategy

eMail marketing is a crucial component of the overall Internet marketing and
online distribution strategy

eMail marketing can be used successfully as a direct response vehicle (short-
term, results-oriented) or as a branding tool (long-term and strategic goals).

eMail marketing to your own email list is one of the least expensive online
marketing formats

eMail strategy should include at a minimum: customer email capture
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email sponsorships and marketing to key market segments and in key feeder
markets
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eMail continues to be the leading activity of US Internet users online

Online Activities* of US Intermet Users, 2007 (% of
respondents)

E-Mail

Surfing
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Searching for news
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Searching for product information
43%

Online banking or other financial services
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LY Instant messaging
37 %
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Playing online games
35%
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Searching for humorous content
25%
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Source: USC Annenberg School Center for the Digital Futune, "The 2008
Digital Future Praject-Year Seven” as cited in press release, Jamuary 17,
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THE REGENT PALMS TURKS AND CAICOS SUMMER SPECIAL

(D Timely COMPLIMENTARY BTH NIGHT STAY

nd Ca

sirmentary.

Regent Hotels and Resorts would like to invite you to explore the beautiful Turks

Sthr

ent Palms and ge

5. This offer inc 25 The Regent Palms

w Well-rendered

1/2007 and enjoy the splendor of this Juxurious

Fer is for suites only, and cannat be combined with

there is limited availability.

' noy
Q) Adds Val u e OQCEANVIEW SUITE, 1 BEDROOM OCEANVIEW SUITE, 2 BEDROOM
At

3650/ night - Compare to brochure price of §7,200 $350/night — Compare to brachure price of 51,775

OCEANFRONT SUITE, 1 BEDROOM OCEANFRONT SUITE, 2 BEDROOM
175 night — Compare to brochure price.of §1, 700 $1,075/night — Compare to brochure price of 82,775

Bookings can be made by calling (866) 877-7256. For reservations online click here, -

Receive exclusive pramations via emall from The Regent Palms Turks and Caicos, click here.

Regent's existing portfolio encon s hateds in Beljing, Berlin, Shanghal and more

www, RegentHotels.com

For infor



Best Practice Approach to eMail Marketing
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Acquire Capture quality email addresses from those that
truly want to hear from you

Analyze:Understand where subscribers come from, why
they are subscriber, and what are their expectations are

SegmentDivide your subscribers into relevant groups
that enable more targeted communications that convert

Send Deliver the right message to the right people at
the right time

Listen:Monitor user reaction to your email
communication; act accordingly

RespondMaintain communication by reacting
appropriately to user behavior




Keys to Successful Promotional eMails
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Focus on conversion

Drive content based on behavior

Only speak when you have something to say

Simplify your message

Respect your subscriber
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A sophisticated email capture and database management system

A permission-based, double-opt-in email verification system

Unique On-line Specials page used to capture targeted email addresses

Ability to effectively identify and deliver your message to your list

Customized template designed to match your corporate branding

Import existing database

Ability to measure the effectiveness of each newsletter
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Tracking and Reporting
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@ subscriber ID, Member ID, First Name,
5 Email Name, Subject Line, etc... [laschatt LRS-
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f) Appended EVENT_ID and/or EMAIL LEVEL

ADDITIONAL_EMAIL_ATTRIBUTES

@ --------------------------- Link cede, Coupon Code LINK LEVEL

URL Strings Embeded in Emall when sent,

E):actTarget. |

(ExactTarget &% OMNITURE
email solutions ’L‘
Subscriber Database . B Open Data Store
Demaographic, Psychographic, and Behavioral Data Imported Sches'i”!ed API Demographic, Psychographic, and Behavioral Data Storage
ript
\



FoweRi TECHNOLOGIES, ING i INTERACTWE MaRKETING AGENCY

Abandonment Remarketing

1 Visitors Acquired 2 Visitors Browse and Shop 3 Analytics Capture Behavior

Provides data to oA

ExactTarget |[fomgts
-
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World's most relevant Relevant Website Content Scheduler - Refreshes Groups
email arrives in InBox is Syndicated intoc eMail Triggers eMails Sends
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(Regent T e

SEVEN SEAS CRUISES -

DiscovER e el
- THE-REGENT EXPERIENCE™
SOUTH AMERICA  =rsmaiis



http://www.regentinteractive.com/launchcards/southamerica.html
http://subs.poweridev.com/desertsprings/desertsprings.html
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CASE STUDY: Shelborne Beach Resort SOUTH BEACH

Situation

The Shelborne created a comprehensive
email marketing campaign to target past
guests, meeting planners, travel agents and
other segments of their target markets.

Challenge

The hotel needed an online, email database
management tool that could import email
addresses from their website, as well as a
manual entry mechanism to upload email
addresses that were compiled offline.
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CASE STUDY: Shelborne Beach Resort

Solution
The Shelborne chose to collect visitor email

addresses from the hotel's website and racking Detals
segment users into distinct categories. The
email addresses and other data are loaded

Delivery Summary for All Lists

Return

into an online database that hotel il Delvered. - 507
management can access and upload / Unsubscribes: 1
download addresses any time. Emails Opened: 1017

Unique Click-Throughs: 385

86.2%

0.2%

19.2%

7.5%

Result

Today, the Shelborne has over 5,000 email
addresses in their database and has the
ability to send content specific, targeted
emails to specific audiences. The hotels
conversion rate is between 15 and 20%.




