
Marketing the Caribbean in the Digital Age

eMail Marketing & ePostcards



Agenda

• Create and implement an effective permission-based email marketing 
campaign

• Develop high resolution online marketing collateral that drive your brand 
and visibility

• Create memorable interactive campaigns that create buzz and grow your 
reputation



eMail Marketing Strategy

eMail marketing is a crucial component of the overall Internet marketing and 
online distribution strategy

eMail marketing can be used successfully as a direct response vehicle (short-
term, results-oriented) or as a branding tool (long-term and strategic goals). 

eMail marketing to your own email list is one of the least expensive online 
marketing formats

eMail strategy should include at a minimum: customer email capture 
ƛƴƛǘƛŀǘƛǾŜǎ όƻƴƭƛƴŜ ŀƴŘ ƻŦŦƭƛƴŜύΣ ŜƳŀƛƭ ƳŀǊƪŜǘƛƴƎ ǘƻ ǘƘŜ ƘƻǘŜƭΩǎ ƻǿƴ ƻǇǘ-in list, 
email sponsorships and marketing to key market segments and in key feeder 
markets



eMail continues to be the leading activity of US Internet users online



¢ƘŜ ǇŜǊŦŜŎǘ ŜƳŀƛƭ ƛǎΧ

ω Relevant to the recipient

ω Timely

ω Well-rendered

ω Adds value



Best Practice Approach to eMail Marketing

ω Acquire: Capture quality email addresses from those that 
truly want to hear from you

ω Analyze:Understand where subscribers come from, why 
they are subscriber, and what are their expectations are

ω Segment:Divide your subscribers into relevant groups 
that enable more targeted communications that convert

ω Send: Deliver the right message to the right people at 
the right time

ω Listen:Monitor user reaction to your email 
communication; act accordingly

ω Respond: Maintain communication by reacting 
appropriately to user behavior



Keys to Successful Promotional eMails

ω Focus on conversion

ω Drive content based on behavior

ω Only speak when you have something to say

ω Simplify your message

ω Respect your subscriber



.ǳǎƛƴŜǎǎ /ǊƛǘƛŎŀƭ Ŝaŀƛƭ aŀǊƪŜǘƛƴƎ ¢ŜŎƘƴƻƭƻƎȅ όaǳǎǘ IŀǾŜǎΧύ

A sophisticated email capture and database management system 

A permission-based, double-opt-in email verification system

Unique On-line Specials page used to capture targeted email addresses 

Ability to effectively identify and deliver your message to your list 

Customized template designed to match your corporate branding 

Import existing database 

Ability to measure the effectiveness of each newsletter 



Tracking and Reporting



Abandonment Remarketing



.ŜȅƻƴŘ ǘƘŜ {ǘŀǘƛǎǘƛŎǎΧŀƴ άeNewsletterέ tƛŎǘǳǊŜ ƛǎ ǿƻǊǘƘ ŀ ǘƘƻǳǎŀƴŘ ǿƻǊŘǎΧ



.ŜȅƻƴŘ ǘƘŜ {ǘŀǘƛǎǘƛŎǎΧŀƴ άePostcardέ tƛŎǘǳǊŜ ƛǎ ǿƻǊǘƘ ŀ ǘƘƻǳǎŀƴŘ ǿƻǊŘǎΧ

http://www.regentinteractive.com/launchcards/southamerica.html
http://subs.poweridev.com/desertsprings/desertsprings.html


CASE STUDY:  Shelborne Beach Resort

Situation
The Shelborne created a comprehensive 
email marketing campaign to target past 
guests, meeting planners, travel agents and 
other segments of their target markets.

Challenge
The hotel needed an online, email database 
management tool that could import email 
addresses from their website, as well as a 
manual entry mechanism to upload email 
addresses that were compiled offline.



CASE STUDY:  Shelborne Beach Resort

Solution 
The Shelborne chose to collect visitor email 
addresses from the hotel's website and 
segment users into distinct categories. The 
email addresses and other data are loaded 
into an online database that hotel 
management can access and upload / 
download addresses any time. 

Result 
Today, the Shelborne has over 5,000 email 
addresses in their database and has the 
ability to send content specific, targeted 
emails to specific audiences. The hotels 
conversion rate is between 15 and 20%.


