Marketing the Caribbean in the Digital Age

Reaching Global Markets
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The Internet is a BIG Place that makes the WORLD a Smaller Place

Marketers with global goals are now establishing mirror sites and multiple-
language versions of their Web sites. Internet translation tools are available
that make this easier to do. It is only a matter of time until those marketers

use their Web sites to accept and fulfill orders online from customers
worldwide.

V Expanding markets and territories
V Developing global marketing partnerships

V Providing worldwide customer service
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Luxury Travel is Booming Worldwide

In most countries across the world, luxury travel is one of the best performing
sectors of the travel business with many countries currently enjoying between
10% and 20% annual growth. 1

This robust double digit rate of growth in luxury travel is being driven by the
largest wealth boom in 100 years , which has resulted in explosive growth in
the number of High Net Worth Individuals (HNWI1), defined as those with at
least US$1 million in financial assets.

As distinct from past wealth booms, the current boom has been led by

aggressive expansion of HNWI populations in the emerging market
economies.

1 \ncreased Wealth Fuels the Luxury Travel Business, Travel Daily News (May 2008)
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Unprecedented Boom in Global Personal Wealth

In 2006, there were 9.5 million people globally who held more than US$1
million in financial assets (HNWIs), an increase of 8.3% over 2005.

HNWI population gains were particularly strong in Africa, the Middle East and
Latin America, advancing by 12.5%, 11.9%, and 10.2%, respectively, and
outpacing more developed nations.

Singapore, India, Indonesia and Russia witnessed the highest growth in HNWI
populations.

1 \ncreased Wealth Fuels the Luxury Travel Business, Travel Daily News (May 2008)



Unprecedented Boom in Global Personal Wealth

Total wealth held by HNWIs totaled US$37.2 trillion in 2006, representing an
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of 8.5% (2005) and 7.8% (2004).

In large measure, the continued growth of HNWI wealth has been driven by
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assets exceed US$30 million. In 2006, the number of Ultra-HNWIs grew to

94,970, an 11.3% gain, up from a 10.2% gain in 2005.

HNWI financial wealth is expected to reach US$51.6 trillion by 2011, growing v A
at an annual rate of 6.8%. Q,,‘
A
|\

Source: 2006 World Wealth Report, Merrill Lynch/Capgemini (June 2007)
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Affluent Drive Internet Growth

Nielsen//NetRatings, the global standard in Internet audience measurement
and analysis, reports that affluent Americans are the fastest growing income
group online.

Individuals with household incomes from $100k to $150k are the fastest
growing income group online, spiking 20 percent in the past year to nearly 15
million Web surfers or 12 percent of the Web population.

The latest Wealth Survey out of The Luxury Institute trumpets an explosion of
participation by US affluent in online social networks ¢ soaring from 27% in
January 2007 to 60% a mere year later.
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Membership in Social Networking Sites
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More than three out of four wealthy consumers under age 45 belong to at least one
social networking or community site. Two out of four 55+ wealthy consumers do.
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China ¢ An Emerging Travel Market

A recent Booz Allen & Hamilton study declared that: ¢ /| KA Yl gAf € 0SS Y
02L) F2dzNJ 42 dzNOS & 2 F Ingedditite Zhizgsdtraviel AndzNA & G &
tourism market is scheduled to surpass both the American and Japanese
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Pentup demand is considerable, disposable incomes are rising, and travel

NBE & dNKOUA2Y & (Beybidd The Bokd¢rSBooSAlle Barifidn

12/19/06)

In the last five years, the average annual growth rate of Chinese outbound
departures is 22.7%. In 2007, the number of Chinese outbound departures is
more than 40.95 million, increasing by 18.63% compared with that of last
year.



http://www.strategy-business.com/li/leadingideas/li00007?pg=0

China Outbound Data for 2007

According to CNTA (China National Tourism Administration)

Number of outbound travelers 2007 Increase compared to 2006

Asia 36.3 Million 20.10%
Europe 2.0 Million 7.40%
Americas 1.0 Million 9.80%
Oceania 0.5 Million 11.50%
Africa 0.3 Million 36.20%

TOTAL 40.95 Million 18.60%
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A With a new Memorandum of Understanding between the U.S. and China,
the United States is quickly becoming a new outbound destination for
Chinese tourists in early 2008

A Studies and surveys continue to show China as the country with the largest
number of outbound tourists within the next two decades

A The outbound market of MICE(Meeting, Incentive, Conference and
Exhibition) in China is becoming more mature and developed.

Al 2YLI yASa GKIFIG O2YYAG G2 € SIFNYyAy3
preferences, and possess the resources to create distinctive products that
meet local needs will benefit from the wealth of opportunities in serving
| KAYlIQa yS¢ Oo0NBSR 2F GNI OSt SNAO®

(Beyond The Borders-Booz Allen Hamilton-12/19/06)
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Online Tactics to Reach Global Markets

Your Property WEB Site IS Your International Sales Team
Market Globallyg Advertise Locally

Understand your International Market

Engage in a Dialogue with your Potential Guests

gail o AyE@daaYSe {t[!{Il LI IASa

Establish LOCAL Domains

Utilize IP detection to rdirect guests to specific offers
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BEACH RESORAT
CASE STUDY: Shelborne Seack nes

Show examples of the in-language splash pages
List country specific domain names

Show Enquiste data outlining source of site visitors

Country H L AK #it %
B United States of America 1 83 1.1 1 138466 7747
United Kingdom 1| & | 1.1 1 6,318 3.53
B canada 1 83 12 1 5751 3.22
Unresolved 1 46 11 1 5,464 3.06
Italy 1 18 11 1 2,39 134
France 1 10 11 1 1,953 1.09
Australia 1255 16 1 1,821 1.02
Germany 1| 47| 1.1 1 1,726 0.97
Argentina 1 7 101 1,508 0.84
B Brazil 1 22 11 1 1,276 071
11 ALL others 12,053 6.74

Total 178,732
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BEACH RESORAT

CASE STUDY: Shelborne SOUTH BEACH

Source of web site visitors to www.Shelborne.com

Country H L AK #it %
B United States of America 1 83 1.1 1 138466 7747
United Kingdom 1| & | 1.1 1 6,318 3.53
B canada 1 83 12 1 5751 3.22
Unresolved 1 46 11 1 5,464 3.06
Italy 1 18 11 1 2,39 134
France 1 10 11 1 1,953 1.09
Australia 1255 16 1 1,821 1.02
Germany 1| 47| 1.1 1 1,726 0.97
Argentina 1 7 101 1,508 0.84
B Brazil 1 22 11 1 1,276 071
11 ALL others 12,053 6.74

Total 178,732
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CASE STUDY: Shelborne SOUTH BEACH
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(German, French, Spanish, Italian):

e.g. http://www.shelborne.com/italian.php
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BEACH RESORT
SOUTH BEACH

| Cliccare qui per prenotare |

Lo Shelborne Beach Hotel e Resort

Situato sulloceano nel quartiere di South Beach e classificato con 3 diamanti Possibilita® di nuotare fronte-
dall’American Autemobile Association (AAA), lo Shelborne ha sede in uno degli edifici ocegano

pil importanti delle storico distretto Art Deco, a breve distanza sia dall'aeroporto Gazebi bordo piscina
internazionale sia dai porti di Miami e dagli impianti per attivita ricreative del South Bar borde pigcina

Flerida. |l salone cengressi Miami Beach Convention Center =i trova a due isolati, mentre Fitness center su terrazzo

il centre di Miami & il nuevo Design District sono facilmente raggiungibili in taxi. Lo pancramico

Shelborne, che fa parte dei lussuosi South Beach Hotels, si distingue per 'atmosfera Staff per accoglienza ed
ospitale, la bellissima piscina, camere & suite con vista sullcceano, cucina assistenza

internazionale e splendide sale per ricevimenti e riunioni. Personale multi lingua

Campi da pallavolo su erba e
sabbia
Le facilitd di roduzione video

Da oltre 60 anni lo Shelborne Beach Resort & noto nella comunita di Miami Beach per
aver fatte da sfondo a numeresi film, show televisivi, filmati pubblicitari e servizi
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CASE STUDY: Shelborne SOUTH BEACH
International Domain Registrations

Shelborne.ca, Shelborne.de, Shelborne.eu, Shelborne.es, Shelborne.co.uk
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BEACH RESORT
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Lo Shelborne Beach Hotel e Resort
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dall’American Autemobile Association (AAA), lo Shelborne ha sede in uno degli edifici ocegano

pil importanti delle storico distretto Art Deco, a breve distanza sia dall'aeroporto Gazebi bordo piscina
internazionale sia dai porti di Miami e dagli impianti per attivita ricreative del South Bar borde pigcina

Flerida. |l salone cengressi Miami Beach Convention Center =i trova a due isolati, mentre Fitness center su terrazzo

il centre di Miami & il nuevo Design District sono facilmente raggiungibili in taxi. Lo pancramico

Shelborne, che fa parte dei lussuosi South Beach Hotels, si distingue per 'atmosfera Staff per accoglienza ed
ospitale, la bellissima piscina, camere & suite con vista sullcceano, cucina assistenza

internazionale e splendide sale per ricevimenti e riunioni. Personale multi lingua

Campi da pallavolo su erba e
sabbia
Le facilitd di roduzione video

Da oltre 60 anni lo Shelborne Beach Resort & noto nella comunita di Miami Beach per
aver fatte da sfondo a numeresi film, show televisivi, filmati pubblicitari e servizi
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