
Marketing the Caribbean in the Digital Age

Reaching Global Markets



The Internet is a BIG Place that makes the WORLD a Smaller Place

Marketers with global goals are now establishing mirror sites and multiple-
language versions of their Web sites. Internet translation tools are available 
that make this easier to do. It is only a matter of time until those marketers 
use their Web sites to accept and fulfill orders online from customers 
worldwide.

VExpanding markets and territories

VDeveloping global marketing partnerships

VProviding worldwide customer service



Luxury Travel is Booming Worldwide

In most countries across the world, luxury travel is one of the best performing 
sectors of the travel business with many countries currently enjoying between 
10% and 20% annual growth.  1

This robust double digit rate of growth in luxury travel is being driven by the 
largest wealth boom in 100 years , which has resulted in explosive growth in 
the number of High Net Worth Individuals (HNWI), defined as those with at 
least US$1 million in financial assets.

As distinct from past wealth booms, the current boom has been led by 
aggressive expansion of HNWI populations in the emerging market 
economies.

1 Increased Wealth Fuels the Luxury Travel Business, Travel Daily News (May 2008)



Unprecedented Boom in Global Personal Wealth

In 2006, there were 9.5 million people globally who held more than US$1 
million in financial assets (HNWIs), an increase of 8.3% over 2005.

HNWI population gains were particularly strong in Africa, the Middle East and 
Latin America, advancing by 12.5%, 11.9%, and 10.2%, respectively, and 
outpacing more developed nations.

Singapore, India, Indonesia and Russia witnessed the highest growth in HNWI 
populations.

1 Increased Wealth Fuels the Luxury Travel Business, Travel Daily News (May 2008)



Unprecedented Boom in Global Personal Wealth

Total wealth held by HNWIs totaled US$37.2 trillion in 2006, representing an 
ммΦп҈ Ǝŀƛƴ ŦǊƻƳ нллрΣ ŀƴŘ ŀŎŎŜƭŜǊŀǘƛƴƎ ŦǊƻƳ ǘƘŜ ǇǊƛƻǊ ǘǿƻ ȅŜŀǊǎΩ ƎǊƻǿǘƘ ǊŀǘŜǎ 
of 8.5% (2005) and 7.8% (2004). 

In large measure, the continued growth of HNWI wealth has been driven by 
ǘƘŜ ǿƻǊƭŘΩǎ ǿŜŀƭǘƘƛŜǎǘ ƛƴŘƛǾƛŘǳŀƭǎ - the Ultra-HNWIs:  those whose financial 
assets exceed US$30 million.  In 2006, the number of Ultra-HNWIs grew to 
94,970, an 11.3% gain, up from a 10.2% gain in 2005.  

HNWI financial wealth is expected to reach US$51.6 trillion by 2011, growing 
at an annual rate of 6.8%.

Source: 2006 World Wealth Report, Merrill Lynch/Capgemini (June 2007)



Affluent Drive Internet Growth

Nielsen//NetRatings, the global standard in Internet audience measurement 
and analysis, reports that affluent Americans are the fastest growing income 
group online. 

Individuals with household incomes from $100k to $150k are the fastest 
growing income group online, spiking 20 percent in the past year to nearly 15 
million Web surfers or 12 percent of the Web population.

The latest Wealth Survey out of The Luxury Institute trumpets an explosion of 
participation by US affluent in online social networks ςsoaring from 27% in 
January 2007 to 60% a mere year later.





China ςAn Emerging Travel Market

A recent Booz Allen & Hamilton study declared that: ά/Ƙƛƴŀ ǿƛƭƭ ōŜ ŀƳƻƴƎ ǘƘŜ 
ǘƻǇ ŦƻǳǊ ǎƻǳǊŎŜǎ ƻŦ ƻǳǘōƻǳƴŘ ǘƻǳǊƛǎǘǎ ōȅ нлнлΦέIndeed, the Chinese travel and 
tourism market is scheduled to surpass both the American and Japanese 
ǘƻǳǊƛǎƳ ƛƴŘǳǎǘǊȅ ŘǳǊƛƴƎ ǘƘŜƛǊ ƘŀƭŎȅƻƴ Řŀȅǎ ƻŦ ǘƘŜ мфулΩǎ ŀƴŘ флΩǎΦ ά/ƻƳǇŀƴƛŜǎ 
ƭƻƻƪƛƴƎ ŦƻǊ ƎǊƻǿǘƘ ƛƴ /ƘƛƴŀΩǎ ƻǳǘōƻǳƴŘ ǘǊŀǾŜƭ ǎŜŎǘƻǊ ǿƛƭƭ ƴƻǘ ōŜ ŘƛǎŀǇǇƻƛƴǘŜŘΦ 
Pent-up demand is considerable, disposable incomes are rising, and travel 
ǊŜǎǘǊƛŎǘƛƻƴǎ ŀǊŜ ōŜƛƴƎ ŜŀǎŜŘΦέ (Beyond The Borders-Booz Allen Hamilton-
12/19/06)

In the last five years, the average annual growth rate of Chinese outbound 
departures is 22.7%.  In 2007, the number of Chinese outbound departures is 
more than 40.95 million, increasing by 18.63% compared with that of last 
year. 

http://www.strategy-business.com/li/leadingideas/li00007?pg=0


China Outbound Data for 2007 

According to CNTA (China National Tourism Administration)

Number of outbound travelers 2007Increase compared to 2006

Asia 36.3 Million 20.10%

Europe 2.0 Million 7.40%

Americas 1.0 Million 9.80%

Oceania 0.5 Million 11.50%

Africa 0.3 Million 36.20%

TOTAL 40.95 Million 18.60%



/ƘƛƴŜǎŜ ¢ǊŀǾŜƭ aŀǊƪŜǘ 5ŜǾŜƭƻǇƳŜƴǘǎΧ

ÅWith a new Memorandum of Understanding between the U.S. and China, 
the United States is quickly becoming a new outbound destination for 
Chinese tourists in early 2008
ÅStudies and surveys continue to show China as the country with the largest 

number of outbound tourists within the next two decades 
ÅThe outbound market of MICE(Meeting, Incentive, Conference and 

Exhibition) in China is becoming more mature and developed.
Å/ƻƳǇŀƴƛŜǎ ǘƘŀǘ ŎƻƳƳƛǘ ǘƻ ƭŜŀǊƴƛƴƎ ŀōƻǳǘ ŎƻƴǎǳƳŜǊǎΩ ǘŀǎǘŜǎ ŀƴŘ 

preferences, and possess the resources to create distinctive products that 
meet local needs will benefit from the wealth of opportunities in serving 
/ƘƛƴŀΩǎ ƴŜǿ ōǊŜŜŘ ƻŦ ǘǊŀǾŜƭŜǊǎΦ  

(Beyond The Borders-Booz Allen Hamilton-12/19/06)



Online Tactics to Reach Global Markets

Your Property WEB Site IS Your International Sales Team

Market Globally ςAdvertise Locally

Understand your International Market

Engage in a Dialogue with your Potential Guests

9ǎǘŀōƭƛǎƘ άƛƴ-ƭŀƴƎǳŀƎŜέ {t[!{I ǇŀƎŜǎ

Establish LOCAL Domains

Utilize IP detection to re-direct guests to specific offers



CASE STUDY:  Shelborne

Show examples of the in-language splash pages

List country specific domain names

Show Enquiste data outlining source of site visitors



CASE STUDY:  Shelborne

Source of web site visitors to www.Shelborne.com



CASE STUDY:  Shelborne

5ŜǾŜƭƻǇ ŀƴŘ ƛƳǇƭŜƳŜƴǘ άпέ ƛƴǘŜǊƴŀǘƛƻƴŀƭ άƛƴ-ƭŀƴƎǳŀƎŜέ ƭŀƴŘƛƴƎ ǇŀƎŜǎ 
(German, French, Spanish, Italian):

e.g. http://www.shelborne.com/italian.php



CASE STUDY:  Shelborne

International Domain Registrations

Shelborne.ca, Shelborne.de, Shelborne.eu, Shelborne.es, Shelborne.co.uk 



CASE STUDY:  Shelborne

5ŜǾŜƭƻǇ ŀƴŘ ƛƳǇƭŜƳŜƴǘ άпέ ƛƴǘŜǊƴŀǘƛƻƴŀƭ άƛƴ-ƭŀƴƎǳŀƎŜέ ƭŀƴŘƛƴƎ ǇŀƎŜǎ 
(German, French, Spanish, Italian):

e.g. http://www.shelborne.com/italian.php


