
Marketing the Caribbean in the Digital Age

Digital Public Relations Part I



Definition of Digital Public Relations:

ñAny and all modes of online and 

interactive communications with your 

audiences that allows for open 

dialogue, feedback, two -way 

conversations and transference of your 

brand to the consumerò



¢ƘŜ aŜŘƛŀ [ŀƴŘǎŎŀǇŜ ƛǎ {ƘƛŦǘƛƴƎΧ

Å Eyeballs (and Marketing dollars) are shifting online 

Å Newspaper and traditional media industry is shrinking: moving focus (and 
resources)  online as well

Å Mass media and traditional journalism under attack from citizen media, 
such as blogs, vlogs, videos, testimonials.

Å Companies now communicating directly with their audiences through 
their websites.

Å New Media is quickly becoming the main portal for information, 
resources and decisions.



Why Online PR/Marketing is Important

Engages customers/audience in óconversational 
collaborationò

Establishes a point of differentiation

More and more audiences get their information online

Media moving resources online

Citizen/social media (i.e. blogs) now part of mass media

Information travels quickly

Online events/information lives on (Google Never   
Forgets!)

Information need is great; patience is short ïmedia on 
deadline, investors researching, customers browsing and 
forming opinions



TRADITIONAL MEDIA

TV

Radio

Print

TRADITIONAL AUDIENCES

Prospects

Clients

Affiliates

Industry Segments

Investors Relations

Media



NEW MEDIA



Who is Influencing YOUR Audience?

online travel writers
electronic journalists
email newsletter editors
travel editors
lifestyle writers
travel bloggers
travel podcasters
online producers
travel sites
hospitality websites
tourism marketing media
hotel marketing outlets
destination marketing sites
travel directories
online freelance journalists



Digital PR Tacticsé

Search Optimized Press Releases

Online Press Rooms

E-Newsletters

Social Media Marketing
-Travel Podcasts
-BLOGS
-Travel Social Networks

Online Media Relations



Search Optimized Press Releasesé

ÅWith our Search Optimized PRs, your news stories gets picked up and used 
on dozens of sites with live hyperlinks to the website issuing that release, 
since the item is considered time sensitive is linked very quickly. 

ÅThis has the effect of gaining widespread permanent links to the client site 
because it is reproduced by topical sites, sometimes archived, which gives 
the site issuing the press release both very early visibility in news sites and 
news searches, AND in standard search engines because they've been 
linked to through that release on relevant and topical sites, therefore 
gaining long term rankings and visibility. 

ÅWith a Search Optimized Press release, a site can gain immediate and long 
term rankings for critical search phrases if they distribute newsworthy, 
topical and well-timed press releases. Smart marketers and search 
optimization experts are using this approach to deliver real results. 





Search Optimized Press Release Distribution 



Search Optimized Press Releasesé



Search Optimized Press Releasesé

Now, you can put out a press release both offline and online.By 
writing and distributing news releases on the web and engaging with 
ƻƴƭƛƴŜ ƳŜŘƛŀ ǎƻǳǊŎŜǎΣ ȅƻǳǊ ǎǘƻǊȅ Ŏŀƴ ƴƻǿ ƎŜǘ ƛƴǘƻ ǘƘŜ ŎƻƴǎǳƳŜǊΩǎ 
hands instantaneously via the web.

You can submit story ideas and Internet press releases to email 
newsletters, e-zines, electronic travel magazines, travel or lifestyle 
websites, podcasts or blogs.

Perhaps its time to consider offering a FAM trip to a list of new online 
media contacts (this includes online journalists and new media 
outlets).



ωOnline Press Room
ς Internet pressrooms 

seamlessly integrated into 
existing web site

ς Maintain active library of:
» Press releases
» Electronic press 

kits

ωVideo on demand
» Audio on 

demand
» PSAs
» Audio News 

Releases
» Live webcasts

http://tcenews.calendow.org/pr/tce/podcast.aspx

